
 
Anea 1 

Valentina Anea 

Mr. Speice 

Independent Study And Mentorship 

4 December 2018 

Introduction to Styling 

Assessment 9 - Interview 

Name of Professional: Ms. Abby Isaacs 

Title: Introduction to Styling 

Company: Luxury Garage Sale 

Date of Interview: November 14, 2018 

Works Cited: 

Anea, Valentina, and Abby Isaacs. “Interview with Ms. Isaacs” 14 Nov. 2018 

Assessment: 

My first interview was with Abby Isaacs the In-store Stylist at Luxury Garage Sale. 

Luxury Garage Sale is an online luxury consignment store with four stores located in Chicago, 

Seattle, and Dallas. The interview with Ms. Isaacs was conducted in order to better understand 

the visual and creative side of the fashion industry. The goal of this interview was to get the 

opinion and insight of a professional who works hands-on with clothing and with customers. 

The interview started off with Ms. Isaacs recounting how she started off her career. She 

first received a degree in Fashion Merchandising at TCU. She emphasized how crucial her 

degree was in helping her choose what direction she wanted to go in career-wise. She also stated 

that it was essential in helping her make connections. This made me realize how important it is to 
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get a degree in the fashion field. It would provide the tools necessary to understand the industry. 

She also stated that fashion merchandising provided her with insight into the business side of 

fashion. This is important because I want to be able to understand the business side of fashion, 

even if I do not end up pursuing this part of the fashion industry. 

After the interview with Ms. Isaacs, the importance of making connections in the fashion 

industry was ingrained. The interview came with the realization that being friendly and courteous 

to everyone is important to succeed in fashion. This is important to me because the people that I 

meet may one day be connections that are catalysts to new successes in life. This very important 

advice changed my perspective of the fashion industry. Being a good employee is not the only 

thing that makes people move up the career ladder, it is also who they know. From now on being 

more aware of people and making an effort to start conversations is a top priority. 

The highlight of the interview was going around the store and seeing all the clothes. Ms. 

Isaacs pulled out her favorite pieces and demonstrated how she would style them. She went into 

her process of styling a client in full detail and explained how she profiles them. Through this, I 

learned that the most important thing about being an amazing stylist is paying attention to every 

aspect of a client. It is important to look at what they are wearing, what they are browsing, and to 

imagine a way to elevate their style. This made sense because essentially a stylist’s job is to 

elevate a person’s style and at the same time make sure that the client does not feel 

uncomfortable in what they are wearing. 

The interview with stylist, Abby Isaacs helped shed light on what being a stylist means. 

This interview was successful in understanding what it means to work in a clothing store and to 

be part of a client’s in-store experience. With Ms. Isaacs’ insight and advice, I have realized that 
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being part of a creative process in my future career is important to me. This realization goes well 

with the original work I am in the process of creating. I am designing my own collection and in 

doing so I am able to be creative. Without the interview with Ms. Isaacs the knowledge I have 

now would be non-existent. 

 

 

Interview Notes: With Abby Issacs 

● Luxury Garage Sale in-store stylists 

● Degree 

○ TCU Fashion Merchandising 

○ Helped her develop business-related skills 

○ Helped choose the direction to go in her career. 

 

● Wanted to pursue interior design at first 

● Connections are important 

● Past Experience: 

○ 3 years at Dillards- Sales Manager and Visual Manager 

○ 2.5 years at Trunk Club in New York City- Stylist & Custom Clothier 

● Regular Day: 

○ Reply to client emails and emails from corporate. 

○ Pick items to be sent to store 

○ About 1 appointment a day styling a customer 
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○ Send in orders 

● Client relations decide what products will be sold in-store 

● Observe customers when they walk in to help style them 

○ What they are wearing 

○ What they are browsing 

○ Ask what they are looking for 

○ Make suggestions 

○ Push them outside their comfort zone but not too much 

○ Make them comfortable, be friendly, because styling is very personal. 

● Real, Real is Luxury Garage Sale’s biggest competitor because it appeals to online 

market. 

 

 

 


